Project: 2002 Global Fragrance/Skin Care Launch

Client: Coty Cosmetics New York

Objective : Craft evocative copy based upon two established campaign themes: “5 senses” and “adventure”

Brand promise : My Ocean captures spirit/ energy of the ocean. Men: powerful; vigorous as deep blue sea.

Women: refreshing and playful: turquoise splashes on golden sands.

Positioning: Transports you from every day to restorative exhilaration felt at ocean paradise.

Results: NY and European execs loved my very 1

s draft. They had tried three writers prior to hirin g me.

1sT CAMPAIGN: “5 SENSES”

Your five senses. Club Med Moments. A heady mix.
Fragrant Bora Bora breezes...

the soft caress of Cancun waters....

the soothing sounds of St Lucia surf ...

succulent South Seas scents and tastes...

For HIM: deep blue waves of energy and strength.
For HER: turquoise pools of light and pleasure...
Reach for My Ocean NOW to feel your senses
TINGLE...

Sensations... Touch

Warm sunlight nuzzling bare shoulders....
Tingly goose bumps....

Silky seashells, softened by the tides

Touch the tropics with My Ocean:

For HIM: a warm tingle at the pulse of his neck.
For HER: fragrant breeze through soft hair ...
Feed your senses with My Ocean now.

2"° CAMPAIGN: “A DVENTURE”

Adventures in the Water

Liquid heaven ....

...Scuba diving beneath brilliant Bali lagoons...
...Snorkeling in Caravelle’s azure waters ...

...Skiing across sparkling St. Lucia seas

...Plunge into the lush blue depths of My Ocean now

Adventures Under The Sun

The bluest slice of sky....

...Sunlit catnaps on silky white sands
...Lighting your afternoon smile as you play....
...Soothing your soul, as it silently sets...

Feel warm, radiant glow of My Ocean on your skin

Adventures In Fun

Spicy Salsa beneath Cancun starlight...

...A fiesta around every corner.

...Laughing with old friends ...

...Smiling at new ones you’re about to meet.
Celebrate fun....celebrate life....with the joys of My

Ocean how



