
Client:  Uniform Advantage : 30 +-store nationwide chain, cataloger, 
online provider of healthcare and hospitality uniforms, apparel and accessories. 
 
Project:  New Book, New Audience:  Professional Chefs  
  
Developed “at-a-glance” lead-in/subhead hierarchy:  Since UA wanted all 
headlines to be product names, I proposed this subhead and lead-in formula that 
flags key differentiators instantly while enticing customers to read body copy. 
 
 
 
 
 
 
 
 
 
Simplified shopping experience WITHOUT sacrificing profitable space:  The 
client’s coat collection spanned 8 pages - packed with dense SKUS and many 
choices (cut, fabric, style, button finish) that could potentially confuse/overwhelm.  
 
The client wanted to start selling 1 st SKUS on 1 st spread. I developed short 
opening presence that told UA’s quality story and added brief “Quick Tips on 
Choosing Fit”  box (not shown) that explained fit/cut options. 
 
Only used 25% of the 1st spread to make all 8-pages easier to shop - while still 
saving 75% of that 1st spread space to sell.  



Added memorable “proof points” : Every competitor touts “quality”: This book 
crafts a more believable story through details like the one flagged below (relating 
how designers rejected 6 different button designs.) Prospects see how much UA 
cares about the details, plus feels a connection to actual makers of the product. 
 


