AUDIENCE:sales teams,
managers and corporate
travel dept staffers

TIMING: 2001-2002; travel
industry struggling;
corporate travel budgets
undergoing deep cuts.

OBJECTIVE: Hotel in very
competitive, highly
desirable locale. Client
wanted strong value
message as comparision
against costlier Marriott,
Hyatt and Embassy Suites
choices.

STRONG RESULTS:
Client eventually expanded
to multi-card series,
varying creative and offers.
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SLASH your travel spending - o S
without sacrificing your standards! ® *ﬁoﬁn? R?i

From our fresh, hot breakfast that starts you off right, to the chilled cockuail Ro Raler, T 5701

that celebrates the end of a successful day, we’ll make every moment of your

Travel Budget

St ﬂW

We're Boca Raton's
BEST Value:

"85

per night!

stay as enjoyable as possible.

Just Look At All The Amenities You'll Enjoy

FOR ONLY $85 per Ilighl! ~,

¢ FREE Breakfast Buffet - cooked to order
FREE local phone calls

FREE use of BALLY’s Total Fitness Spa, located right next door.
FREE cocktail at our relaxing lobby bar

Two-line cordless telephones with dataports

Elegant guest rooms & suites — all newly renovated!

* * * o * »

Introducing Roy's, specializing in exciting Eurasian Cuisine.
To enjoy your preferred rate, please mention "Boca RATON’s BEST VALUE"

postcard when you reserve your room, and present this card at check-in.

Book Boca Raton’s BEST Value Now by calling

561.368.5200
3¢ Yoliday Dnn:

1950 Glades Road, Boca Raton, FL 33431

PLEASE NOTE: This preferred rate is available April 15
through June 30,2001, and does not include sales tax,
Rate is commissionable to all travel agents.




