Top Tips
For Tougher Times

Marketing Your Veterinary Practice Online
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Special Industry Report:

Prepared for Veterinarians and Animal Hospital Practices

-7, | 101 NE 3rd Avenue, Suite 2150
M{; Animﬂl')rﬁHospiml_s Fort Lauderdale, FL 33301

Phone: 866.730.6654 | Email: info@saleswanted.com



Online is no longer a trend:

it's how pet owners want to find you...

Rather than letting their fingers wander through printed yellow page
directories, it's the mouse now doing the heawvy liffing, as consumers
today prefer online search to find local vel practices. ..

* Google, Yahoo, MSN and other engines are now the
primary resource consumers use to find local businesses. Printed
Yellow Pages usage continues to decline.’

Fr 0 * 73% of consumers say they use Search Engines to find a local
73 ’1’ ﬂf praduct or service. °
CONSUHUINETYS Sﬂy * Local searches grew 58% in 2008" (Local search is defined
as a search for a neighborhood business, versus searching for a
they‘ HSE Sfﬂ]‘,ﬂk national product, brand, or company.)
. . * Printed yellow pages ad revenue is projected to drop by
E "3 IHes tﬂ f lﬂd i 399% within the next four years, according to at least one industry
lyst.*
local product or e
SEFE]-EEE_ i That’'s good news for your practice - and your budget -

during tougher economic times:

Fet owners that find you online are more motivated and qualified, ready to
book an appointment immediately if they like what they see. Compared to
traditicnal mailers or print ads that “push”™ your message to people who
may not have a need for your sarvice now, wasting time and monay.

Online advertising also costs less than traditional print adverdising
on average, with fasier, more accurate measurability and real-lime

feedback.

How do consumers find local veterinarians online?
Heywaords Approx Avg Search Volume
Heywords related to term(s) entered
vat 1,830,000
velannanans 673,000
animal hospitals 450,000
vals 450,000
val climic 135,000
pet vat a0 500
val hospital 60,500
emeargency vet 49,500
wvalannarans in 49 500
vel climics 22 200

These are the keywords milions of peaple enter inde Geogle each menth to find nearby weleriranans
and Mospitals — including pel owrens in your meghborhosd.



How many veterinarians are actually marketing
online now?

= 69% of those polled in a recent survey have their own website

* 21% advertisa on search engines or other wabsitas

* 32% strongly agree that “the Internet makes my practice more
profitable” ©

Hava Thair Cran fgeartize on Search Imdarnet Makes
Wikt Enginss ar Othar Fractics Mo
Viakbibes Profitakiks

There's still a sizable window of opportunity for
veterinarians to enjoy revenue growth from online
advertising.

Unlike other industries well-established online, many of your
smaller-to-medium size compeatitors still rely on printed directories or have
websites with low visibility. This leaves market share open for those who
take the right steps now. Late adapters who wait will find it very difficult to
build any visibility, once competitors already dominate their local market.

5o how can you get your practice at the top of Google,
Yahoo or MSN search results?

The following page shows thrae popular ways praclitioners are increasing
online presance and attracting new patients.,



3 popular ways Veterinarians
market their practices online...

including the aduantagvzzﬁ and diﬁadvantagﬂﬁ of each piatﬁ}rm:
1. Practice Website:

There are two steps to marketing via your websilte. Most practices do the
first but neglect the sacond, which leads to sites that lack visibility and
visitors. Both steps are critical to success

“68% of users _ o - o |
* Physically building and writing the website itself. This

I:'Iic.k a resiu H‘ includes content “oplimized” with the right search phrases and words
) paople actually use when going online to find a local vel
ﬁ om ﬂté‘f irst * Marketing your site. The only way your site is likely o be seen is
. to appear on the first through third pages of engines like Goagle,
page the ENgine Yahoo, and MSN...68% of users click a result from the first page the
d . I z engine displays; 92% click within the first three.® SEQ (Search Engine
lsp ﬂyb- Optimization) and'or PPC (pay-per-click) strategies halp you @am

these higher rankings via the right key phrasa usage embeddad in
your site codes and content, regular site updates; content-rich articles

92 (H} leﬂk IUIi‘hIH and blegs; links to respected sites and paid ads to generate traffic.

first 3 pages”

PROS CONS

100% control over your practice Fequires a lot of technical know-how

image and brand t sef up optimized site and market it
propery

Markets your practice and your Wery fime-comsuming: requires

services to online visitors 2447 constant work/effort to ensure you

remain visible

Often expensive: SEO can take up to
& months to see tangible revenue;
FPC is faster, but can be costly




2. Paid Listing in General Local Directory like

Yellow Pages Online:

These direclories serve the same purpose as the fraditional printed
directories, just online. They list a wide variety of products and services,
all genaerated by a consumer's spacific keyword search. Their teams
perform criical SEO and PPC work to ensure a good engine ranking

PROS CONS
Good ranking on average: directory Mot as focused: Vet care is one of
will position fairfy high in engine many different categories featured,
searches just like traditional yellow pages

Simple and straightforward; just buy
the confract listing and you're done

Cam be more expensive than other
online advertising, as it's usually
combined with print directory fees

Mo time, technical or online marketing
skills needed

All your competitors are shown too;
very easy to be overlooked

You have very little confrol; people
can post negative reviews of you to
the site, seen by others

3. Paid Listing 1n specialized "find a veterinarian™

online directory:

These are specialized directory sites geared towards helping pet owners
find local veterinarians or hospitals. Their teams do the critical SEO and
PPC work to ensure high search angine rankings

PROS CONS

Positions you in a highly relevant
online space: 1005
veterinarian-focused

Most directories show all your
competitors too— you'll share valuable
leads with other practices

Strong SEQ Ranking in engines for
fop veterinarian search keywords
people usa

Some charge per click or per
response vs 1 flal rate: you may pay
more than you need per patient

Simple and straightforward: just buy
the listing and you're done

| Mo time, technical or online marketing
| skills nesded



How do I know it works?

Know E:-r:actly what you're measuring...

“the best metrics
equate to tangible
revenie...

-tnore calls

-more appointments
-more new patients”

At its best, online advertising assures you instant feedback
and measurability: you know which ad afforts are working bacause
you can frack every new patient appointment back to its onginal source.
But yvou must know what meirics to look at.

Online advertising metrics to measure include:

Referrals: Where your website visitors come from: {search engines,
directory, alc,)

Clicks: How many click-throughs the referring web sites send you
Views: How many fimes your ad or page was seen
Leads: How many inquines you receive via the web form

Calls: How many calls you receive from specific channel

Appointments: How many booked appointmants your practice
receives
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Ask these qm_--atiun'a to choose the 1'|"_¢_rrhl online

vendor or directory:

Visibility: How does their directory or website rank in
search engines?

Fet owners won't veniure bevond the first few pages of engine results to
find you. So make sure you have a presence within the first three pages:
prafarably page one - whether it's your own site or an online diractory
listing that is housing your website,

- Considering an online directory listing? Enter a few popular
search words for veterinarians in your browser to see where their site
appears. (See 15t page of this report for axamples of common terms
most pet owners enter in finding a local vet).

« Marketing with your own wehsite? Hire a proven SEM
(search engine managemeant) professional or commit the time, energy
and know-how to do it yourself. Otherwise, your site will be invisible
online - prospacts won'l s&e you.

Accountahbility: What metrics can they track for you?

Pet owners who find you onling have different needs and ways of
reaching you. One person may ba new to the neighborhood and scoping
out nearby vets, but won't book their appointrment until weeks later via
email. Another just adopted a new pet and is on the phone with your office
seconds after finding you fo schedule their first check-up.

Whether they amail, call your office, or click to your site, your vendor has
to be able to frack all activity back to your onling advertising. It's the only
way to know what works

Look beyond “hits”®, “clicks™ “traffic®™. Too often, the jargon used
by the online advertising industry confuses practitioners. When vendors
talk about volume of “hits® or “clicks” to your profile or site, this is a way of
measuring your anline visibility. But the bast metrics are still the ones that
equaie to tangible revenue for your practice. .. more phone calls, more
appeintments, more new patients!



Customers have changed the way they

search for local businesses:
At Veterinarians.com, we make sure they find you....

1@; Animul';E]Hcs pilq!_q

velgtinanans | Seasch HMWM

Veterinarians.com - Online directory of animal doctors for ..
Online directary of animal doctors for emengency seraces. vaccinations and
surgenas for your dogs, cals, beds, horses and ofher exobic pels.

wowrs veberimarkans con - 22k - Cached - Similar pagss

AnimalHospitals com - Online diractory of animal hospitals o o

Online directory of animal hospitals for smergency senices, vaccinabions and
surgenias for your dogs, cals, birds, borses and other exobic pels

=

wwre animalhospitals.comd - 22k - Cachad - Similar pages

The search for a new vet begins with a mouse for many pet owners, bul if they don't find you on
that first or second page, chances are you'll never be seen.

Veterinarians.com assures you that coveted spot at 3 fraction of the cost and time it would take to achieve this on

yvour coam— and without any specialized online expertise or effort on your part.

Veterinarians.com is the only online platform that assures the best
of all online worlds:

Exclusivity: Every time a resident in your zip codes searches our directory sile, your practice is the only one
they see. That aquals more leads with a lower ad cost pear patiant than on any other anline search site.

Maximum visibility: Velerinanans.com & AnimalHespitals.com are premium Internet domain names for
Veterinarians and Animal Hospitals: you enjoy top online visibility. All for less than you're probably paying now for a
printed directory that's generating guestionable results at best.

Full measurability: One mouseclick shows you exactly how many new business appointments came from
vour profile: that's accountability you won't find with printed directones, ads or even your own website in most
Ccases.

All the control of a private website: Your profassionally-developad, detail-rich profile looks just ke a

“rani-website” with servicas, hours, staff, photos, contact info and so much more. No nagative reviews, nathing
posted without your consent. You control and approve all conient.

Spend less - and drive MORE new business to your practice
with your Veterinarians.com and AnimalHospitals.com profile:

866.730.6654 | info@saleswanted.com | www.veterinarians.com



